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RECRUITING IS EASY

If You Make

National Guard Service Attractive

National Guard Life
Makes Men Join Again

M Three Rochesterians have ﬁ
. found life in the National Guard

so interesting they have re-
: . enlisted.

They are Sergt. George B.
Read , Stalker, 302 Reynolds Street, Are You
rifle and bayonet expert and pis-
tol marksman, and Leonard C.
hd Grossman, 24 Carthage Road, ot
ThlS who have signed up again in Gettmg Re-
Company E, 108th Infantry, and
Sergt. Abner W. Stutchbury, o

One ! 467 Brooks Avenue, supply ser- EnhStmentS?
geant in Headquarters Com-

pany, Second Battalion, 108th
Infantry.

: Company E has purchased
L—J new chinaware and silver for L—_—J
the enlisted men’s mess at Camp

Smith this summer.—Rochester
Democrat & Chronicle.

Make Your Unit Stand Out
Keep the Men Interested
Don’t Lower Standard of Enlistments

If you work for the company—the company will work for you!
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“Tt will be strictly non-political; it will not attempt to exploit any theme or theory on partisan
lines; it will religiously refrain from ‘underwriting’ the ambitions or activities of any individual,
public or private, it will be severely independent, making its appeal to the interests of the readers
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policy and only one: Better Guardsmanship and Better Citizenship!”
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